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NEPIOAOX: EAPINO EEAMHNO 2017
1. TITAOZ MAOGHMATOZX: Opyavwon IIpoypappdtov AGANTIGHOD Avoyvuyng

2. KQA.M/TOX: N750

3. KYPIOX ATAAAXKQN:
KovbBovpng Xapiraog,
Av. kafnynmg, «Awiknon ApactnplotTov Avayoy oy,
TE®AA, Iavemiotmpio Oecoaiiog
Tni Ipageiov: 24310 47004 e-mail: kouthouris@pe.uth.qgr

4. AAAOI AIAAZKONTEX
AleEavopng Kovotavtivog, Av. Kabnyntc TEDAA, AIL.6.

5. ZYNANTHZXEIX ME AIAAXKONTA
TE®AA Tlavemotmuiov @socariog (Tpikaro)
Me NAeKTPOVIKY| EMKOWVOVICL.

6. TAYTOTHTA TOY MAOGHMATOX

To péOnpo givar emhoyng Kot opopd TV Katevbuveon
«Opyavmon dvoikng Apactnpomtog & AOANTIGHOD Avoyoyne»
E&Gunvo eoitnong: B

Aé&eic-KAg1d1d yia avalijtyoy 6To J1adVKTIO!
Recreational Sport and Leisure Management.
Planning, Organising, Evaluating & Marketing Recreational Sport Programs.

7. XKOIIOI & XTOXOI TOY MAOHMATOX

Zmv Sudpkeln ToV OWAEEEMY aVOADETOL 1| SOUN TOV TPOYPOUUATOV aOANTIGHOD avoyvyng oTo
akolovbeg Kotnyopiec:

o) Sopunpéva — EKTOUSEVTIKG TPOYPAUUATO AOANTIGHOD ovOyOYNS

B) mpoypdppato yio e eOOepa 0oKOVUEVOVE,

Y) TPOYPALLOTO EKINADCEDV OYOVIGTIKNG LOPONG KOl AOKNONG LEADY OPYUVIGLDV.

216%0G TOV poBNUOTOG EIVOL VO KOTOGTNOEL TOVG QOITNTEG MG GTEAEYN OPYOUVICU®OV TOL TAPEYOLV
vINpecieg ‘afANTIGHOD avayvyng’ _ va gival ikava: a)va oyedidlovv, B)va opyovdvouy, y)va agloloyodv
KoL O)va TPo®wOOVV OMOTEAEGLLATIKA VAN PEGIES KO TPOYPAUUOTO «AOANTIGHOD AVOyLuMo».

8. AIAAKTIKEX ENOTHTEXZ-TIEPIEXOMENA
To ovvolo ™G VANG KaTavENETAL 6 12 EVOTNTEG.

10. MEOGOAOX AIAAXKAAIAX
EE& anootdoemg (X0yyxpovn — Achyypovn ddackaria), Ao {dong didaokario
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9. HMEPOAOI'TAKOX IPOI'PAMMATIEMOX AIAAKTIKHY YAHX

Tpomog Awiheéng | Ogpatoroyia
ZOQYHY Ddoomn, erocopio, 0plofETnomn TV TPOYPAUUATOV «AOANTIGHOV Avanyvyno»
ZOQYHY Ta dopnpéva Tpoypappate adintiopod avayuyns. Eeapupoyéc (Zyorég abinudtov ki)
ZQYXHE To mpoypappata yio eEAevbepa ackodpevovs. Epappoyés.
AN TG KéVTpa, Xiovodpoukd, TTapka Ospatucd (Waterland, Artificial ski slopes, k)
XYTXPONH AMAEG VTOKATNYOPIEG TPOYPAUUATOV AOANTIGHOV Avayuyng
(ITavemomuokog ofintiopds, Zopateio — ZoAloyot, Epyaociokog abintiopdg), Eeappoyég
AXYTXPONH Svppetoxn oe mpoypappote AOANTICHOD Avayuyfic. ZVUTEPLPOPE TEAUTMV OPYOVIGUOV
XYTXPONH Zyedao OGS TOV TPOYPOUUATOV avoyuxis. E@apuoyég
XYTXPONH Opydvmon tov apoypappdtov avoayoyns. Eeapuoyn (Kataokiveon)
AXYI'XPONH "EAeyyog kot a&loAdynon tov Tpoypappdtov avoyvyns. Eeappoyn
XYTXPONH TIpodOnon Ipoypappdtev AOANTIGHOD avoyvyng
2YTXPONH Tunpatoroinon g ayopdg kot Tomobémon oty oyopd Tov ABAnTIcHod ovoyvyng
AXYTXPONH [MTowdtta Yanpeoudv otov AOAnTIopd Avoyoyig
2YTXPONH [Ipdowo papretvyk. Piég oto mepiPdihov vanpecieg

12. TPONIOX & KPITHPIA AZSIOAOTHZHYX:
H a&oidynon tov portntdv Ba yivel otig akdAovbeg dokylaciec.
Babpog emitvyiog oto padnpa mévte (5), emtvoyydvetot pe v cvAroyn 50 popimv.

o  Epyooieg otig d1aAééelg 40%
e Epyooia avackdnnong 30%
o Eé&etdoseig 30%

13. YHOXPEQTIKH BIBAIOTPA®IA
1. Richard F. Mull et all (2005). Recreation Sport Management, Forth Edition, Human
Kinetics, Champaign, USA.
2. Richard L. Daft (1997). Management. Dryden Press, Orlando, USA.
3. Ake&avopnc Kovetavtivog (2009). Apyxéc Mapketivyk — Mdavatlpevt, opyaviopdv Kot
ETOIPIAOV aOANTIoHOL Kot avonyvyng, Exddoelg XpiotodovAion, Occcalovik.

4. Tlomadnuntpiov

Aquntpo  (2005).  Awiknon  AfAntikov  Opyavicpdv Kot

Emyepnosov. Ekddoeig Kiedapbpog, AbMva.

5. KovBovpng Xapirtaog (2009). Yraibpieg Apactnpiotnreg Avayoyng — Axpaio AOAfpata,
Mévatlpevt Yanpeowov, Exnaidevon Xtedeydv. Exdooeig XptotodovAidn, Occcolovik.

6. Corbin et al (2003). Aoknon Evpwotio Yyeio. Emomuoviky empéletn: B. Khieisolpog.
latpwég exdooei I1.X. IMaoyoridng, AdMva.
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IMEPI'PAMMA EIZHI'HZEQN

Evétynra 1

Tithog

MoOnowkoi otoHy0L

AéLeic — kherord

®oon Phocogia | . . . Recreational Sport.
, KaBopiopdg tov mepiexopévov tmv TPOypappdTov .

Kau oprofémmon aVOYLYNG, 1 OXECT] TOVG LE TNV 0yopd Tov grevbepou Recreatlon_

TV . ’ Programming,

, YPOVOL °
TPOYPAULATOV v ) Settings of
ABAnTIGHOD The Leisure Sport Management Model. To gacpa tov | Recreational Sport
Avayoymg TPOYPUHULATOV avoyvyfg. Programs,

v ITowot TpoosPEPOVY TPOYPAULATA AVONYVYNG, GE TOLOVG Development
amevBvVoVTaL, Y10Ti GUUUETEYOVY T (TOLLOL. people L
v characteristics
Epoppoyn tov abfintikov pdvatlpevt kotd nv
Sradkacio 0pydvmons TPOYPUULATOV aVOLYNG
Biproypagio: 1. Richard F. Mull et all (1997).Recreation Sport
Management, Chapter 1, 2. Third Edition, Human
Kinetics, USA.
2. Kathleen A. Cordes, Hilmi M. Ibrahim (2003)
Applications in Recreation and Leisure. Chapter10. Third
Edition, Mc Graw Hill, Boston, USA.
3. John L. Crompton (2000). Repositioning leisure services
Managing Leisure 5, 65-75
4. World Leisure and Recreation Association International
Position Statement on Leisure Education and Community
Development, Leisure Sciences, 25:97-100, 2003
Copyright C ° 2003 Taylor & Francis
Evotnta 2
Tithog MoOnowkoi otoy oL A&Ee1g — KAELOLA,
Hpoyp appata v Avayvoplon g ovciog kot g o&lag tov Instructional .
avoyunG ue . , , sport, Selecting
; SOUNUEVOV  -EKTTAOEVTIKDV —  HOPPOTIKOV
Sopnuévn- TPOYPUULATOV , LEGA GTO PACLLO TNG 0OANTIKNG Instructors.
EKTTOOEVTIKT , ’
, aVayvyENIG
Hopon. v ) . . .
Katavonomn 6t 0 TpoypoppoTioTis ovoyuyngs,
Egoppoyéc ocuwvnBwg dev eivor o vmevbuvog va KAvel TV
‘exmondevtiky’ epyocia, OAAG Vo EPTAEKETOL
otV TPOSANYN Kol TNV cvve emifieyn Tov
ALV ‘EKTOLOEVTOV’
v Ikovémmra  kabopiopod g dadikaciog
GTPATOAOYNONG KOl EMAOYNG TLGTONOUUEVOL
TPOCOTIKOV GTO. OOUNUEVO  EKTOLOEVTIKO —
HLOPPOTIKE TpOYpaupLoTo
Biproypaegio: 1. Charles B. Corbin, Ruth Lindsey, (1997). Physical

Fitness (With Laboratories), Ninth Edition, Brown
& Benchmark, Madison.

Richard F. Mull et all (1997).Recreation Sport
Management, Third Edition, Human Kinetics,
USA.

Cain, Richard E. (1994). Coming back for more.
American Fitness, Vol. 12 Issue 4, p 38, 3p

Keir Worth, Peter Green & Tim Bliss (2001). An
investigation into the management implications of
employee perceptions of corporate fitness.
Managing Leisure 6, 109-123
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Evotntae 3
Tithog MoOnowkoi 6toy oL A&Eg1g — KAELOLA,
Hpoyp appata v Tov okomd Kot TNV eUOoT TV TPOYPALLAT®OV GOANoNS II:r;f;::?al sport
ng%?élg v avoyuyNG yio EAevBepa aGKOOLLEVOLG manag)el,'ment.
OGKOVUEVOV. Tnv onupavtucoémTa Kot avaykedtnta Tov abintikdv | Concepts of
Eopoppoyég EYKOTACTACEDV Physical Fitness
v Tnv  évvoie 1oL pavatlpevt TV aOAnNTIKOV
€YKATACTAGE®V KoL abANTIKOD e£0mAMG OV
v Tnv évvoln tov fithess kou v oyéon tov pe v
mototnta {ong
v Tov kabopiopd tov fitness tov ocvppetéyovia g
Koplapyo O©TOX0 TOV  TPOYPOUUATOV  0BANTIKNG
aveyuxng
v Tovg apecovg kot £ppesovs tpodmovg — nebddovg mov
ypnowonmoody ot pdvatlep ™G avayvyng yw v
TpomOnon Tev Tpoypoupdtmy fitness
Biproypagio: 1. Richard F. Mull et all (1997). Recreation Sport
Management, Third Edition, Human Kinetics,
Champaign, USA
2. Corbin et al (2003). Aoxnon Evpootia Yyeio.
Emomuovikr],  empérern: B. Kiewsovpog. Totpucég
exdooelg I[1.X. IMaocyaAidng, Adfvo.
3. Keith Alexander (1997). Facilities Management. E & FN
SPON, An imprint of Routledge, London & New York.
4. Robert Case & David Branch (2003). A study to examine
the job competencies of sport facility managers.
International Sport Journal, summer 2003
Evomntoe 4
Tithog MoOnowkoi 6toy oL AEe1g — KAELOLA,
Ala(po;? o ‘/ Hovemotpuokds ABAnTIopoS Intramurals '
TPOYPOLLLLOTO, v ) ) Extramural,
ABATIGHOD Epyocuaxog Abntiopdg Corporate
Avayoxng v A0 TIoHOC Avayuymic 68 GLALGYOUC KoL GOUATED. Fitness, ect
Opyovicpmv v ) . . .
Ayoviotikod 1 Exdnidoeig AOAnTiopod Avayvyng «AviaymvieTiKng
un yepoxTipa Mop@iicy.
Biroypapio: 1. Edginton R. C. Hudson D. S., Edginton R. S. (1998)
Leisure  Programming Concepts, Trends and
Professional Practice. Chapter 2. Brown and
Benchmark Publishing. ISBN 0-697-12199-2.
2. Richard F. Mull et all (1997).Recreation Sport
Management. Chapter 8. Third Edition, Human
Kinetics, USA.
3. Yochanan Altman (1995). A theme park in a cultural
straitjacket: the case of Disneyland Paris, France.
Managing Leisure 1, 43-56
4. Sarah I. Leberman (2002).Planning for recreation and

tourism at the local level: applied research in the
Manawatu region of New Zealand. Tourism
Geographies 4(1), 3-21
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Evétynra S
Tithog MoOnowkoi 6toy oL A&Eg1g — KAELOLA,
Zounepipopd. e Ocmpieg CLUUETOYNG GE OPOCTNPLOTNTEG AV VNG Leisure
nEAATOV e AOYOl GUUUETOYNG, OPENT KOIL EUTOSIO GTIV GULLUETOYN participation
Zoppetoxn 0€ | o  ZATNoM Kol TPOSPOPE TPOYPUUUATOV GVONVYHS theo_rles_
TPOYpApHaTL e ®opeig mov epmAEKoOVTaL KoL TaPEXOVY VINPEGieS Kat Motivation
afAnTIcHoY TpOYpPApaTE LEISl:lrfE
avayoyig e AL0QOPEC KO OPOLOTHTEG HETAED ‘GUUHETEXOVTO KOl provision
‘mehdtn’.
Biroypapio: 1. George Torkildsen (1998).Leisure and Recreation
Management. E & FN SPON, London
2. Haywood, et al (1990). Understanding Leisure. Stanley
Thornes Ltd, Cheltenham, UK
3. Icek Ajzen, & B. L. Driver (1991). Prediction of Leisure
Participation from Behavioral, Normative, and Control
Beliefs: An Application of the theory of Planned Behavior.
Leisure Sciences, Vol. 13, pp 185-204
4. Konstantinos Alexandris & Bob Carrol (1997). Motives for
Recreational Sport Participation in Greece: Implications for
Planning and Provision of Sport Services. European Physical
Education Review, VVol.3, No2 pp. 129-143
Evotnra 6
Tithog MoOnowkoi 6to) oL A&Ee1g — KAELOLA,
Qcwpisg v , . . Program
opbuucos x| VO Beoelss mov ompiGemat m S6mn 10V | pigies
dopdpemon v Strategies in
Tdvou ZTPUTNYIKEG KOWMVIKOV GYESOoHOD KOl KOW®VIKNG | Leisure
TPOYPOLLUOTIGHO avantoéng. Kowmvikd papketvyk Organizations,
0 v H dwdicocio tov pdcemv Tov cyedlacoD. Plar_mlng,
v ) ) ) ) Action Plan,
Ipoetolpacio tov TAGvov evépyetlog (Action Plan)
v Yvotnpoato oxedcpod Kol 1 OYXECT TOLG HE TOV
0pYAVOGT TV TPOYPOULATOV
Biroypapio: 5. Edginton R. C. Hudson D. S., Edginton R. S. (1998)
Leisure  Programming Concepts, Trends and
Professional Practice. Chapter 2. Brown and
Benchmark Publishing. ISBN 0-697-12199-2.
6. Richard F. Mull et all (1997).Recreation Sport
Management. Chapter 8. Third Edition, Human
Kinetics, USA.
7. Yochanan Altman (1995). A theme park in a cultural
straitjacket: the case of Disneyland Paris, France.
Managing Leisure 1, 43-56
8. Sarah I. Leberman (2002).Planning for recreation and
tourism at the local level: applied research in the
Manawatu region of New Zealand. Tourism
Geographies 4(1), 3-21
Evotnra 7
Tizhog , v KoBopiopdg tov  Aetovpyudv  dloiknong o€ AéLerg - K)“c’l&.a
OpyaveTikn OpYEVIoOTE aveyUic. Personqel in
doun POpEmV v Recreation
TapoyNg Ta enineda Tov avhpdmivov dvvapkod oto afAnTikd | Management,
VINPECIDY pavotluevt Kot o Tpoypappate avoyvyic. Functions in
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Avoyoynoy

AVOYUYNG. , . . sport
“: Hepuypaer g Béomg epyaoiag. administration,
Moppég opyoavoypappLatog evog 0pyavicpov. Organizational
v Kpikog alvoidag eviordv, Kot ovapopdv structu_re, .
v ) ) ) ) ) Organization
Tyéon petadd dwvoung epyacidv, £§ovclodOmONS, | Chart, Chain of
Ko veVBuvOTNTOG command, Span
v EméVTpmo Kol omokévipooT Tov eviokdy epyaciag | Of management,
Centralization &
Decentralization.
Biroypapio: 1. Richard L. Daft (1997). Management. Chapter 10.
Dryden Press, Orlando, USA.
2. Slack, T. (1997). Understanding  Sport
Organizations: The application of organization
theory. Champaign, Il: Human Kinetics.
3. Tihvwng A. AvBivog (2001). AwbpBpwon ot
Aertovpyio Anpotikdv ABAntikedv Opyovicpmv,
oeh 19-44. Tlavemotuo Abnvav, Abnva
4. Cunninghan, G., Rivera, C. (2001). Structural
Designs Within American Intercollegiate Athletic
Departments. The International Journal of
Organizational Analysis, Vol 9, No 4, pp. 369 -
390.
5. Pesavento, L. (2000). Reorganizing the
Chicago Park District: From Patronage to
Professional Status. Journal of Leisure
Research, Vol 32, No 1, pp. 116 - 120
Evétnro 8
Tithog MoOnowkoi otoyoL AéEeig — kKhgdnd
"EAeyyoc Ko , . Evaluation
a&loldynon “; Eeyog Tov mpoypdppoTos, process, Quality
TPOYPOLUATOV "EXeyyog Tov avBpdmivov duvopkod Assurance,
v E&acpdion modmrag. InStrum_ems for
v ) ) ) evaluation, Total
poypappata Olinig [owwtntog. Quality
v A&oloynon péoa amd AeItovpykéc pOpEC. Management.
v TTe@opyicd TPoPANLOTO KO OVTILETOTICT] CVTOV
Biprioypaegio: 1. Edginton R. C. Hudson D. S., Edginton R. S. (1998)
Leisure Programming, Concepts, Trends and Professional
Practice. Chapter 13. Brown and Benchmark Publishing.
ISBN 0-697-12199-2.
2. Richard F. Mull et all (1997). Recreation Sport
Management, Chapter 8. Third Edition, Human Kinetics,
Champaign, USA
3. Robinson, L. (1999). Following the quality strategy: the
reasons for the use quality management in U.K. public
leisure facilities. Managing Leisure 4, 201-217.
Evotnra 9
Tithog MoOnowkoi 6to) oL Aé&Ee1g — KAELOLA,
Metypa e AwQopd VINPECLOV — TPOIOVTOV Marketing mix.
udeSTlVYK o Koaviha 81avouﬁg Marketing
OTNV AYOPA TOV | o  ToAdynon plan.
«ABAnTIoHO0 Market share.
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1. David Jobber (1995). Principles and Practice of
Marketing. Mc Graw Hill Company, London.

2. George Torkildsen, (1999). Leisure and Recreation
Management. Fourth Edition, E & FN Spon, Taylor &
Francis Group, London, UK

3. Mark E. Havitz (1994). Segmenting the Adult Fitness
Market Using Involvement Profiles. Journal of Park and
Recreation Administration, Vol. 12 No 3, pp. 38-56

4. Alf H. Walle (1997). PURSUING RISK OR
INSIGHT, Marketing Adventures. Annals of Tourism
Research, Vol. 24, No 2, pp. 265-282

Evémnre 10
Tithog Iepreyopeva AéEerg - Khe1O1d
Tunpatomoinon | ¢ AmootoAn Tov papketivyk. Tunuatoroinon g Group target.
g ayopdc TOL ayopac, Positioning.
0,97\‘1]’[?10 |.L01') ° ETCI)\.O'YT:[ g (xﬁ{opag - (;‘[(')XOU’ Augmented
avoyoxIg e TonoBétnon tov Tpoidvtog 1 vINpesiog oTov products
KOTOVOAMTY.
o  Kvxhog {ong tov Tpoldvimy.
o XyedlaoUOg TAGVOL PLAPKETIVYK VIINPECIHOV
avoyLyG

Biphoypagio: | 1.David Jobber (1995). Principles and Practice of

Marketing. Mc Graw Hill Company, London.

2. George Torkildsen, (1999). Leisure and Recreation

Management. Fourth Edition, E & FN Spon, Taylor &

Francis Group, London, UK

3. Mark E. Havitz (1994). Segmenting the Adult

Fitness Market Using Involvement Profiles. Journal of

Park and Recreation Administration, VVol. 12 No 3, pp.

38-56

4. Alf H. Walle (1997). PURSUING RISK OR

INSIGHT, Marketing Adventures. Annals of Tourism

Research, VVol. 24, No 2, pp. 265-282
Evomnre 11
Tithog MoOnowkoi 6to) oL AEe1g — KAELOLA,
[Tpod6non e Mzeiypo npodbnong Promotion mix
TPOYPOUUOTOV | o  AlopdppmoT HNVOLATOC ETIKOVOVIOG Promotion
afAnTicpov e Algruon Public
avoyuyig o Anudotec oyécelg Relations

Advertisement

1. David Jobber (1995). Principles and Practice of
Marketing. Mc Graw Hill Company, London.

2. George Torkildsen, (1999). Leisure and Recreation
Management. Fourth Edition, E & FN Spon, Taylor &
Francis Group, London, UK

3. Mark E. Havitz (1994). Segmenting the Adult Fitness
Market Using Involvement Profiles. Journal of Park and
Recreation Administration, VVol. 12 No 3, pp. 38-56

4. Alf H. Walle (1997). PURSUING RISK OR
INSIGHT, Marketing Adventures. Annals of Tourism
Research, VVol. 24, No 2, pp. 265-282
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Evétnra 12

Tithog MoOnowkoi otoy0L AéEerg — KAELOLG,
H éwow & |y H . . .| Sponsorship
Kotovonon tov  otdyev  T®V  XOPNYIK®OV
OTPOUTNYIKES TPOYPOUULATOV
xopnyiog ot v H xotovomon g 510popds avaueso oty Slo@fion
, KoL Ty yopmnyio
0pPYOVIGHOVG v
: H «xotavonon tov opydv extignong g yopmyiog
AVaYOXTG. (péon TPV TV VIOYPAPT| TOL GLpBOACIOV)
v H xotavonon tov teyvikedv extipmong g yopnyiog
(ne 10 TEPAG TOV TPOYPALLOTOC)
v
Biroypapio: Amis, J., Slack, T., Berret, T. (1999). Sport

sponsorship as distinctive competence. European
Journal of Marketing, 33, 250-272.

Arthur, D., Scott, D., Woods, I., Booker, R. (1998).
Sport Sponsorship Should ... A Process Model for
the Effective Implementation and Management of
Sport Sponsorship Programmes. Sport Marketing
Quarterly

Bennet R. (1999). Sports sponsorship, spectator
recall and false consensus. European Journal of
Marketing, 33, 291-313

Brown, G. (2002). Taking the pulse of Olympic
Sponsorship. Event Management,1, 187-196.
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